azwE o 70 Az

&X: Marketsandmarkets, Oral Care/Oral Hygiene
Market, 2017 )

2019.01

Our mission is your success
AAINLUEATISIHCE

INNOPOLIS Foundation

koo

H
kJ
X
rr
il
kl
oo ol
|0
HU
Rd
o
N
=l
rlo
rr
H
kl
x
1
ru

HE ot Wl Zotoll oistod ofmfek =




&
0
™

B
w0
N

ol
N

Hlo

g

AlA Y Fol &

|

AF, X4 B

O Aepe dol2E, A, 54, Eej4]

7} e

Hlo

O 74 AlAA

O AH}g FEF/EHEEFS AL, 74 AFA, v v As de HEA

Hlo

ol

K0

o

73 2 Ao} A% #4E EA o

Bk

TAANA AE

jai]
=

&

N

—

)

—_—

o]
=

o} mu7)

5(

o] 4jo] Eolxol| we}

2t

S

AL YR fFA o

o]
=

O T49%

]o
==

o

A

=
=

T4 AARA L 22 AFe] A7



Making the future

L A 4359

O 77ae 2 749490 td 24 271 22 2 ek 23 23] Hys =
7, TATE 0 AN £Fo s1&A AR o QaSo] TATE @
TAGA A AAL o] Ao AHT YL

(E 1-1] 22¢ 222 U LM ARto| Y3
T AEY

o LZQIAO| CHSH QIAl =7}

L1 o

g% £7QQ | pB2 MBO| TN UM
. B % JIE KF Wgol wuE 57|

T A
=L 3z 8=l 2atel A0p 571
% DN |- 2000 OE 2 oEE

¥ EX : Marketsandmarkets, Oral Care/Oral Hygiene Market, 2017

2. A+ 37 BA-5 Forces ¥4

O wiase 849

O FHASE 7% HRE 2 78t §9), §7), FRU AFS EZAS
3 AABE TYSHL, TS Frists AEFL ARsEA @on),
FoiAEe e Fegoz s FFAEY T vge APy HF

Ao EAo)| Hae] AFL w3



HPHLE PRI

O &4, AFANA AAAE st TujAEe] MukA el ¥g =
3

Ae T
o & BEe AAGR: Qor], ok R FulAEe] TAAN §F o

O o83 QS0 o3 FulaSe FAHL =g

[OE 1-1] 22Y 2L AT 5 Forces &4

ojatsel

ERE

R el

sl%

Low

ol el /‘ Z#Mo|9H

ER

Low

20174

¥ EX : TechNavio, Global Oral Hygiene Market, 2017
1 zs7se 849

O AzPANA 275 g Y44 FFAAL lovl, FFEEL T2

A spobd ABHA Fobd AF vl gL e

el HaeE 0

O webd, 3FA=2 dede 3

rlo

=42 a7 99



Making the future

x

O 71& Basd @ & FRo AAG AF st A7 Gse] A%

AZ2S A7) wEol FAH 1Yo e Fe
] oAaAe 9%

O 7248 AFl gk AHAA A FS 7] wiEol Ao A <

[e)

33 9%

O AF F4, 714, AF A3}, =24, §H &

s Z1E QAT Al Q7] M) A AR B



BN ==2 =n uz A= N

A AA 7298 A 2017d 4799 1,0009 2ol AWF ZAE 3.29%

2 F7bste, 20229 5639 4,0005F Zejol] o]F Ao=E HHY

(18 2-1] =222 #49d A 72 8 1Y

4799

2017 2022

¥ £X : TechNavio, Global Oral Hygiene Market, 2017

2 [T =

A AA 738 9 7298 AL AF wet Aok A& D REE,

d ABA—R 2, ARG FEF/REEF, AL AF, AH Bd AHge

=
TR



Making the future

30.00

25.00 -

20.00 -

= 2017
15.00 -

2022

10.00 -

5.00 -

0,
3.9% 3.7%

bl

2 RsE IFZHEH/AE  ALBESE/EZEE QNS HE X|2h 2 qE

0.00 -

xlop ]

uf

¥ &KX : Marketsandmarkets, Oral Care/Oral Hygiene Market, 2017
O Aok 2017 2249 4,0009F ZoA dBHF AHAE 4.3%=E F7shA,

2022 3 oll= 2769 3,000%F &l o]E Ao Hud

O A& 2 R&EFS 0174 829 FelolA AWF HFE 53%E F7hstel,
202239l = 1069 3,0009F 2ol o]& Ao = Hwd

O 74 AAAA 2= 20173 579 3,0005F oA AFF AZAE 48%=2
Jhabel, 2022 el 729) 30009 Bl o] Aoz A

O A#E FEF/EZEEFS 20179 369 40008 oA dBF BAE
42%= F7Vste, 20220 = 449 8,000%F Eejol| olF Ao =E Hd

O A& AFL 20179 249 90005 DejolA AWTF AAE 3.9%2 Z718
o, 202249 309 2,0008 o] o]S Roz AW

O A BH A-H 2017d 84 1,0005F @A dAB+HF AAE 37%9= F
7Fated, 2022 d o= 99 7,0009F @l o] AR X

O A AA 74e 2 3 M AR Aok AL FFl we Aol 2E,
A, oh9H, FeldE B R



HPHYS PRSI

(18 2-3] 222 Xof Agel TFRE AEY A2 & WY
(EHel: A =8

18.00

16.00

14.00 -

12.00 -

10.00 - 2017
2022

8.00 -

6.00 -

4.00 -

2.00 -

0.00 -

o2 2 2o Z2|4
¥ &K : Marketsandmarkets, Oral Care/Oral Hygiene Market, 2017

O #ol2Ex 2017'd 1289 5,000%t 2&folA AR+ 4FE 4.5%= F7lshH,
2022 3 0ll= 1609 2,000%F &l o]& Aoz Hud

O AL 2017d 729 6,000%F ZejoA dBHF HEE 4.0%= S7ste], 2022d
= 889 4,000%F @l o]& Ao= Xwy

O 9= 20179 169 1,000% 2ol AW & 37%= 7kt
2022 ef= 199 3,0005F 2ol ol Aoz g4

O Z4E 20179 69 9,0005+ Zox AWTF AAE 3.6%= =715t
20223l = 89 2,0009F Dol o]& AR X

l:l AA TABE D TAYA AN AE 2 REE e AFo we
&3 AL A deg BRE

O &L 2017d 729 1,0005+ Dejol A A+ FFE 52%2 F7hete], 2022
dell= 939 28d o] AL Aud

O wAL A& s=v 20179 99 8,0008F oA AB+ HIAE 6.2%= F



Making the future

7heted, 2022 o= 139 2,0005F 2o o]

10.00
9.00
8.00
7.00
6.00
5.00
4.00
3.00
2.00
1.00
0.00

X EX

a4

x

i
pa)
(o
fr
=
o2
it

(18 2-4] =222 A& A 2F&5F AT HEE ME 2 R T
(Bt e &2
W 2017
W 2022

"

>

HHE RS E

: Marketsandmarkets, Oral Care/Oral Hygiene Market, 2017

AA T B A ACA T AARAIR S A2 Tl wEt

Hlofg3} ofgo % Eid

[18 2-5] 222 74 MEHM/EA Algel FFRE AT #2 & HY

6.00

5.00

4.00

3.00

2.00

1.00

0.00

GCIER=E)

W 2017
m 2022

Hlot.g. ot.g.

=1 =

: Marketsandmarkets, Oral Care/Oral Hygiene Market, 2017



AAHUEATISHT

O w82 2017 429 7,000%F DefellA AW HAE 4992 S7Heh,
2022l 5491 2,0009F Zejof] o]& oz Ay

O oF&2 20173 149 6,0009F Z2jolA dFd AAE 43%= F71sko, 2022
dell= 189 23l ol& A= Awd

O A AA AR 2 A9 AglA AR REFREZLE ARE AT
of weh A4, T3 ALAl, v ) AE dg e R

[18 2-6] 222 A[E FHZ/EXEF MT2 NEE AT 2 A 1Y
( C

2.50

2.00

1.50 -

m 2017

N 2022

1.00 -

0.50 -

0.00 -

Ad 7T EEH 0| 0|4 x| & IR EA
¥ EX : Marketsandmarkets, Oral Care/Oral Hygiene Market, 2017

O A2 20173 169 3,0005F DefollA AP+

o+ AFE 3T%=E F7VeH, 2022
Holl&= 199 7,000%F @ o]& Ao= AW

O 7% AZFA = 2017d 109 2,0005F dejo4 AP+ AAE 4.6%=2 F713t
of, 2022l &= 129 7,0009F €& o]& Aoz AW

nﬂ

O v& v AFL 20179 79 6,0005F SH A AT BAEE 48%=E F7t
stod, 2022l 99 6,000%F ol o]E Aoz Mg

O dg AL 2017d 29 1,0009F Ee]oA] AHF AAE 3.9%2 =75
of, 202239 = 29 6,0009F G ol o]E HAoR Mty



Making the future

x

A AA 73ae 2 79 AFdA gX§ AF NS TR et 1
AAlet 71eL A& AFor E7H

O ZAAE 2017 169 80009 Dol BT ARE 3.9%2 Z745hod,
20223 0= 2091 30005+ Zefol o]F Ao T A

O 718k YA& AF 20179 89 1,0005F G oA AP AEE 40%=
=7k, 2022\ ol =

99 8,000%t 2o ol& Aoz Ad

[18 2-7] 222 X8 HE Algel FFE AT #=2 & HY

2.50

2.00

1.50

N 2017

m 2022
1.00

0.50

0.00

| 7|Et 2| X & HIF
¥ =X : Marketsandmarkets, Oral Care/Oral Hygiene Market, 2017

A AA 738 2 7298 A4 5 A2 mel Uit HE, o) oF
=, =5 #F, AHdoe s £FH

O It Fx= 2017 3769 4,000%r 22X dFF HFE 4.3%=2 S7}8)
of, 2022 d o= 4649 2,000%F G2l o]& AR HWH

O v oF=e 2017 289 2,000% ZeolA ABF AAE 5.1%2 F7}sto],
2022'd0l = 369 2,005 2 o] o]& HoZ AW



[18 2-8] 222 #d&2 A LY Alge 7S 822 Al #2 % HY
C
=

50.00

45.00 -

40.00 -

35.00 -

30.00 -

25.00 -

20.00 -

15.00

10.00 -+

5.00 -

0.00 -

AAHUEATISHT

=2l FE 2 2017d 199 5,000%F ZE oA AHTF HAE T.6%E SV}
= + 289 1,0009F @&ol o] AR 3

X Fojde 20179 99 1,000 2ol AWTF HAE 45%E Z7hEh,
2022'd 0] = 119 3,0009+ 2ejol] o]& Aoz Aty

m 2017

m 2022

091 1.13

—

X gl g

X EAX : Marketsandmarkets, Oral Care/Oral Hygiene Market, 2017

3 [REEREEL

1A AA 738 9 798 Age AgEE AvRd, 201698 EeR

43 A do] 31.8%= 71 = Heee JENIUS

O

O

O

e A9 20173 1369 EEolA dFT AEE 3.1%=2 S7Fsk], 2022
o= 1589 1,000%F @2 o]& Ao=w HH

ShAIol-ElF A 20174 1199 7,008+ Dol A ABFE WAE 6.5%=
= 7Fsled, 20223 = 1639 9,0009F E& ol o]& AR HAYH

Eul Ao 2017d 889 70005+ EEolA AT YAE 3.0%= F7HeHA,



Making the future

x

202239 = 103¢ 2ol o5 Aoz A

O =&l o g7l A9 2017 614 50005 @A dBHF AAE 5.6%=
Z7Fsted, 20220+ 809 7,0009F @ol o] AR W

O ZF&ITe7F AL 20179 279 20008+ Delol A AWF AHE 46%E
Z7}ale], 202210l 349] o] o] RO W

(1Y 2-9] 22 2ZBe| L TLY AB| XY

neE
Rl
0
=4
H
#g
rx
=

18.00

16.00

14.00 -

12.00 -

10.00 -

m 2017

8.00 - m 2022

6.00 -

4.00 -

2.00 -

0.00 -

+H OFA|OF-EH 3 2F £ 2HEl ot 2|7} S5a0r=2|7t

¥ ZX : Marketsandmarkets, Oral Care/Oral Hygiene Market, 2017



ARSI

>
o

BN 22 ez N

L 2 7|9 d4%

A A 7288 2 7494 AgeA F2 719e Colgate-Palmolive
Company("]=y), The Procter & Gamble Company(¥]=), Unilever plc(d=) %
o] A=

H Colgate-Palmolive Company(0] 1)
B The Procter & Gamble Company(0| =)

© Unilever plc( ¥ =)

m 7| E}

X EX . Marketsandmarkets, Oral Care/Oral Hygiene Market, 2017

1. Colgate-Palmolive Company

z8 )Y 5% ]

L #7%e A% A= 719 F stuE, A&, A, 74 ARA 2 55 AF

ojf
=
)
r o
Ach
i
r
24
o
flo
24
ox
ol
ok
rlr
N
e
a1



Making the future

O F2 77338 AF BAE o5 “FA ol E(Colgate)” o|H, ojgo] U
_]

3¢S A% HE AEH 2 1w 7ARY AFES AT

O 2014d slolEY o] WA Hzxeo A&l Colgate Optic White
Toothbrush + Whitening Pen& A8t o™, 20161 *|of &5 &3} #|F
¢l Pain Out Gel& =A3IA &

=1
o

ot

[E 3-1] Colgate-Palmolive Company2| =82 HE

7he| g HZF

« Colgate Strong Teeth

« Colgate Maxfresh

x| « Colgate Sensitive Original
» Colgate Total

» Colgate Visible White

» Colgate 360 Charcoal

« Colgate 360 Total Advanced Floss Tip

Colgate 360 Surround Toothbrush with Vibrating Bristles
« Colgate Kids Spiderman Battery-operated Toothbrush

« Colgate Kids Barbie Battery-operated Toothbrush
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« Colgate Slimsoft Tri-Tip Toothbrush
 Colgate Slim Soft Toothbrush

» Colgate SlimSoft Charcoal Toothbrush
» Colgate Sensitive Soft Toothbrush

« Colgate Zig Zag Toothbrush

e Colgate Extra Clean Toothbrush

« Colgate Kids 0-2 Toothbrush

e Colgate kids 2+ Toothbrush

« Colgate Super Junior Toothbrush

« Colgate Kids Barbie Toothbrush

« Colgate Kids Spiderman Toothbrush

« Colgate Optic White Toothbrush + Whitening Pen
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« Colgate Plax Active Salt Mouthwash

« Colgate Plax Visible White Mouthwash

« Colgate Plax Fresh Tea Mouthwash

4 A2 « Colgate Plax Complete Care Mouthwash

« Colgate Plax Fresh-mint Splash Mouthwash
« Colgate Plax Peppermint Fresh Mouthwash
» Colgate Plax Sensitive Mouthwash
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2. The Procter & Gamble Company(P&G)
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« Electric Toothbrushes

« Replacement Brush Heads

» Manual Toothbrushes

» Kids Toothbrushes

« Battery Powered Toothbrushes
» Dental Floss

Oral-B

» Toothpastes
s Crest 3D White
= Crest Pro-Health
= Crest Complete
s Crest Sensitivity
s Kid Toothpastes
» Mouthwash
= Crest 3D White
@ Crest Pro-Health
o Crest Scope
» Crest 3D Whitestrips
« Crest Sensi-Stop Strips
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3. Unilever plc

HEESERE

2
M
i)
it

sl =2, s, A A Al

o

3}

rr

719

i
offl
o

O 8 HA;=x= Axe/lLynx, Blue Band, Dove, Becel/Flora, Heartbrand,
Hellman'’s, Korr, Sign, Pepsodent, Close-up, Lipton, Lmo, Rexona, Sunsilk %

o 9lg



Making the future

x

[E 3-3] Unilever plc?| F2 MHA HS o™

FHe 02| HE

« Vertical Sensitive Cheeks +Teeth
* MENTADENT

» SIGNAL

« AIM

« PEPSODENT

« SIGNAL Xperience

» Close Up
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